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Abstract---Resources are a key strength that companies have in
creating organizational resilience. Company resources, consisting of
tangible resources and intangible resources, have been proven to be
able to create organizational resilience. However, there is one type of
resource that is abstract but is the basis for management in
determining resilience strategies, namely spiritual values that have
been ingrained in an area and also its people. This research is a
qualitative research that explores very intangible resources in shaping
organizational resilience in local hotel operators, in Bali. This study
involved the owners and managers of local hotel operators in Bali as
informants, who have experienced various crises and disasters during
their operations. The results show that in determining disaster
management strategies and deciding the policies to be taken,
management always involves conscience to achieve mutual benefits.
Their principle is togetherness, and mutual resilience. Based on THK's
values, management creates company resilience by maintaining the
sustainability of its employees, by meeting their basic needs. So that
employees also give their efforts for the resilience of the organization
where they belong. Financial gain is not the only thing that is used as
a benchmark in achieving mutual resilience in disaster situations. But
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how to maintain togetherness and kinship can ensure the integrity
and resilience of local hotel operators in crisis and disaster situations.

Keywords---organizational resilience, very intangible resources, crisis
and disaster.

1. Introduction

The tourism industry closely related to safety and security [1] is very vulnerable to
crises and disasters. The impact on tourism is very significant, with both
economic and social losses. This occurs due to a decrease in tourist demand for
tourism products if tourist destinations cannot provide a sense of security and
comfort for tourists. Based on data from [2] in 2021 it was reported that there
were 432 natural disasters such as earthquakes, floods, droughts, and storms
which resulted in economic losses of US$ 252 billion. Furthermore, at the
beginning of the semester of 2022, 187 natural disasters were recorded around
the world. This resulted in 6,437 deaths, 50.5 million people affected, and an
economic loss of US$ 40.4 billion [3]. This condition has a direct impact on tourist
destinations. This is also felt by other tourism-supporting industries such as
accommodation providers. In a study conducted by McKinsey and company on
the hospitality industry in Spain, it showed that the industry was one of the
hardest-hit sectors compared to others [4].

The tourism industry is not ready to manage crises and disasters, even though
they are aware that its existence is strongly influenced by environmental safety
and security issues [5]. The recovery strategy and response carried out by
organizations in overcoming the impact of the crisis is closely related to their
ability to manage and utilize their resources. However, most of the tourism
literature indicates that disaster response and recovery strategies are often
ineffective. This is influenced by various factors, one of which is the character of
the manager who plans and prepares the organization in dealing with crises and
disasters [6], [7]. In addition, the organization also has a strong dependence on
government funding and support. In addition, the lack of planning in dealing with
crises and disasters has an impact on the speed and magnitude of their resilience
to a volatile environment [8], [9]. Therefore resilience is a very important issue in
the context of crises and disasters in the tourism industry.

Resilience in its literal sense is defined as the ability of the system to adapt the
system and its main functions in the face of disturbances [10]. This definition is
used by researchers in the field of tourism to understand the resilience of tourism
organizations in facing and responding to increasingly intense environmental
turbulences [11]-[13]. This indicates the importance of organizational capability
both in the selection and in the utilization of its resources to achieve competitive
advantage.

Competitive advantage can be achieved when the organization utilizes various
resources, both tangible and intangible resources as well as possible [14]. In the
context of resilience [15]-[18] proposes the forms of resources that organizations
must have to build resilience. In their empirical research, it was found that
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physical capital, human capital, and social capital are determinants that help the
hotel industry in building resilience. In another study, it was stated that
collaboration between stakeholders is also an important thing that can shape
organizational resilience [19].

Previous studies have highlighted and proven the importance of tangible and
intangible resources in building resilience. However, in the integrative framework
proposed by [16], it is stated that there are elements of culture that can create
organizational resilience. His research shows that local culture is very valuable in
tackling ongoing disasters. [20], [21] state that corporate philosophy, morals,
ethics, culture, and spirituality are company resources that are very intangible.
One aspect of cultural capital is local wisdom [22], [23]. In the context of Bali
tourism, which is identical to the element of spirituality and has local wisdom, it
is deemed necessary to examine more deeply how these elements contribute to
building resilience. Local wisdom possessed by a community can build
enthusiasm and motivation in their lives. It is embedded in a person and affects
their behavior in thinking and behaving [24], [25].This element of spirituality is
still rarely found in the tourism business literature in creating organizational
resilience.

Tri Hita Karana (THK) is a philosophy that is very firmly held by the Balinese
people. This concept of life contains three elements that build human balance and
harmony with God, fellow humans, and the environment [26]. This philosophy
greatly influences the behavior of Balinese people and has been stated in Balinese
regional regulations. This of course also applies to entrepreneurs, including local
entrepreneurs. Local hotel operators (LHO) which is the management of hotels
and small villas in Bali has been affected by various disasters in the past, such as
terrorism [27], and natural disasters [28]. For this reason, it is very relevant to
examine the extent to which Balinese local values that contain elements of
spirituality can build the resilience of the Balinese LHO organization.

This research is qualitative research that aims to explore the extent to which the
elements of spirituality contained in local Balinese values can build resilience
amid crisis and disaster situations for local hotel operators in Bali. The findings of
this study are expected to be able to contribute, both theoretically and practically,
to an explanation of how tourism businesses can recover in areas that are highly
vulnerable to disasters, by basing spiritual values in their resilience strategies.
This research will also enrich the resource base view [29] which seeks to explain
how businesses use the various resources they have to be able to achieve
competitive advantage. In the context of disaster, competitive advantage is meant
in this case is resilience. Practically, the results of this study can be used as
consideration for business managers and can enrich policy-making practices, by
revealing the determinants of the resilience of local hotel operator organizations,
in popular destinations that have experienced many disaster events.

2. Literature Review
Identifying the company's resources is useful for knowing the company's strength

in dealing with crises and disasters. In this study, on the basis of the theoretical
umbrella of RBV, studying resources that are very intangible or abstract, but are
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the basic values held by the company in running its business can enrich the
understanding of the company's resilience in facing crises and disasters today
and also in the future.

2.1. Crisis and Disaster

Disaster by the council of the United Nations Council which specializes in dealing
with disaster is a serious disruption of the functioning of a community involving
human, material, and economic or environmental causes that cause losses and
impacts that exceed the ability of the people who experience it or who are affected
when they use their resources in overcoming this problem. While the crisis is
defined as a dry event that causes significant change, and even a threat to the
survival of the organization that exceeds the ability of the organization to
overcome it. In the context of tourism crises and disasters can be seen as severe
events that threaten the normal operation of tourism organizations, damage the
reputation of the destination as a whole, and greatly affect the perception of
tourists. This makes it difficult to restore the current condition using its
resources [30], [31].

As stated by UNWTO (United Nation World Tourism Organisation), as well as
Tourism Law No. 10 of 2009, the tourism industry is various types of interrelated
tourism businesses that can produce goods and/or services to meet the needs of
tourists. The tourism industry includes accommodation, food and beverage
services, transportation, travel agents, cultural activities, sports activities, and
entertainment. In traveling, tourists will enjoy a variety of tourism products. [32]
states that the characteristics of tourism products are, first the product is
intangible and its production and consumption are carried out at the same time.
In addition, tourism products are easily damaged because supplies cannot be
carried or stored for later use. The last one, tourism products are based on
cooperation among many sectors (i.e. accommodation, F&B, recreation). Because
of this linkage, when a crisis/disaster hits one sector, other sectors will be
affected. This has led to the importance of the issue of resilience for the tourism
industry, which is located in disaster-prone areas, and Bali is one of them.

Related to resilience, various studies have been conducted to determine the
elements that makeup resilience. For example, [33] focus on stakeholders in
building resilience. Furthermore, research by [13] also mentions the importance
of the role of stakeholders in crisis and disaster management. However, his
writing also mentions the importance of organizational learning, namely the
learning process carried out by various tourism industries from past events that
can form resilience.

How tourism organizations can recover from crises and disasters may differ on a
case-by-case basis [34] so it is important to examine the resources and
management capabilities needed to achieve resilience. The resources in question
are management spiritual values that are used in making resilience strategies in
crisis and disaster situations.
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2.2 Resource Based View

The concept of a resource-based view was first presented by [35]. In his view, it is
stated that the growth of the company is caused by the resources owned, because
the company is a collection of productive resources, with a variety of products,
and the administrative unit that manages these resources. Proponents of the RBV
view or theory argue that organizational performance is mainly determined by
internal resources consisting of physical resources, human resources, and
organizational resources [36]. To be able to obtain optimal output from the
resources owned, organizations need to identify and select important resources
for product development.

RBV views organizations have heterogeneous resources. This means that the
organization has various resources, both strategic and usually fully utilized, as
well as resources that have not been or are not realized or are often referred to as
slack resources. Slack resources themselves have the meaning of unused
resources but can be used wisely [37], thus enabling organizations to adapt to the
pressures of environmental changes [38]. In this context, local values adopted by
the community are a form of intangible resources. Where these resources can not
be directly seen and felt, but have been embedded in the values of people's lives.
The concept of life in question is tri hita karana (THK), which emphasizes the
principle of togetherness, harmony, and balance between economic goals,
environmental and cultural preservation, aesthetics, and spirituality. The various
activities carried out must be based on THK values, so that the activities carried
out are beneficial not only for the people involved in the organization but also for
the surrounding environment and the entire universe. THK is applied in daily and
social activities with sincerity of heart, wrapped with the concept of harmony
between humans and God, society, and the surrounding environment. By
carrying out this philosophy, life is believed to be harmonious where people
respect each other regardless of differences. The sense of ego will be suppressed,
so that enlightenment appears which is manifested by an attitude of harmony,
wise behaviour and wisdom itself.

2.3 Organizational Resilience

Organizational resilience is defined as the organization's ability to adapt to shocks
or changes that occur in the organizational environment [39]. This is related to
the company's ability to effectively absorb, develop responses to specific situations
at hand, and ultimately engage in transformative activities, the goal of which is to
take advantage of disruptive surprises that have the potential to threaten the
company's survival [40].

In simple terms, resilience is defined as an organization's ability to manage
uncertainty [41] which, when linked to tourism, is associated with socio-economic
and environmental ambiguity, arising from catastrophic events, both natural and
man-made [42].

Regarding organizational resilience in disaster management, [43] distinguishes
three types of organizations. Type 1 is an organization that adopts a reactive
approach to managing disaster events, where they make minimum preparations



2250

to cope with possible disasters in the future. Furthermore, type 2 is an
organization that goes beyond the minimum by investing in good practices in
disaster prevention and mitigation. This is based on the availability of budget and
resources. Finally, type 3 is an organization that demonstrates a proactive and
integrated vision of disaster management, by embracing best practices and
engaging in continuous learning for disaster preparedness and recovery.

In the tourism sector, type one is dominated by small and medium-sized tourism
businesses. Its characteristic is that it has limited resources so it must be
allocated carefully. Disaster uncertainty often prevents organizations from
allocating more than the resources deemed necessary for disaster management.

2.4 The Balinese Context

Bali is a tourism area that is prone to disasters because it is located in an active
geological zone. The disasters that often occur are earthquakes, volcanoes, and
tsunamis [44]. According to Indonesia's national disaster management agency,
every year the country is hit by approximately 2500 natural disasters of various
types. Bali is one of the hotspots for volcanic eruptions, which occur periodically.
Apart from natural disasters, man-made disasters also occurred such as the Bali
Bombings in 2002 and 2005, which caused a significant decrease in the number
of tourists, and caused a bad image for the island as a tourist destination. Efforts
made by entrepreneurs are to provide large discounts supported by international
tourism and disaster relief organizations [45].

Local hotel operators are one of the means of supporting tourism, namely
businesses that manage accommodation, playing an important role in the
existence of tourism, especially in Bali. This business cannot be separated from
the issue of crises and disasters that often occur in Bali, thus disrupting its
existence. Local hotel operators are hotel management businesses with capital
and connections that are not as extensive as multinational and national hotel
operators have experienced various disasters, both man-made such as terrorism
[27], as well as natural disasters [28], and even shook the hardest when facing
the Covid 19 Pandemic, at the beginning of 2020. For this reason, understanding
the response and ways of local hotel operators in dealing with various turbulences
is very important to be studied further.

3. Methodology

Qualitative methods were adopted for the collection and analysis of primary data
in this study. This is due to the ability of this method to provide a more in-depth
description of the “how and why” questions [46]. Answering these questions is
considered important because it can explain in more detail important topics such
as organizational resilience, very intangible resources, and the strategies used by
local hotel operators in dealing with various disasters in succession in Bali.
Qualitative methods are suitable for addressing sensitive matters [47], such as
disaster-related management decisions, and management practices in realizing
resilience. This method is also suitable for reaching a limited number of
informants, and the willingness of informants to provide sensitive information,
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such as company strategy. In this qualitative method, semi-structural interviews
are used as a technique for data collection.

Interviews were conducted with the founders and managers of local hotel
operators who understand the determination of LHO strategies in crisis and
disaster situations to achieve resilience. Informants were selected based on
several criteria, first, those who have authority in determining and deciding the
company's strategy. Furthermore, those who have worked for at least 5 years,
ensure their experience and involvement in handling crises and disasters faced by
the company.

The data were analyzed thematically. For this reason, the researcher first reads
the transcript in its entirety and carefully. Next, the researcher will build the core
pattern of meaning. For this reason, interview transcripts were labeled, coded,
and assigned to general themes [48]. The analysis was carried out manually,
considering the informants, considering the terms, as well as the regional
language used during the interview process.

4. Finding and Discussion
A. Local Hotel Operators in Facing Crisis and Disasters

Local hotel operators are hotel operators owned by local professionals, Balinese
people who were born and domiciled in Bali. Currently, local hotel operators
mostly carry out hotel/villa management activities in various regencies/cities in
Bali and a few manage hotels outside Bali, and some even manage hotels in
Cambodia. The hotels that are managed are not limited only to the Balinese
people, but also to people outside Bali, including those foreign nationals. In
determining their target market and products, local hotel operators tend to
approach their target market informally, and more intuitively in assessing guest
needs based on close contacts only. They also tailor their services to known guest
preferences and rely more on selling products based on personal
recommendations and repeat visits than on systematic promotions.

The emergence of local hotel operators was in early 2000 and experienced rapid
growth in 2010. Local hotel operators have faced various crises in the past both
man-made and natural, such as the Bali Bombings in 2002 and 2005, volcanic
eruptions, and diseases. SARS. The impact of disaster greatly affected the
business existence of local hotel operators. At the end of 2019, local hotel
operators were again faced with a very severe crisis, namely the Covid 19
pandemic. Many tourism businesses had difficulty surviving due to the pandemic
that lasted for approximately two years, but local hotel operators were still able to
survive. Although the conditions are not as good as when Covid 19 has not
occurred.

Local hotel operators, with their small characteristics, make them agile and very
flexible in their operations. For example, regarding the target market, under
normal conditions, this business has an international market target, but when
national borders are closed by the government, they quickly change their
direction and their target is the domestic market until when restrictions are
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imposed on community social activities, they have a local target market. In
addition, the founders of this company, who are former hoteliers for many years
in large hotels, have a very qualified experience that they can apply in their
current business. One of the owners of a local hotel operator, Mr. I Ketut Kanten
who owns a hotel operator called Alpha Hotel Management, has experience as a
hotelier, specifically the director of sales and marketing at Hotel Aston Bali, which
is managed by Accor Group International. With his experience in managing large
hotels, which was later applied to Alpha Hotel Management, his company
developed very well. The interesting fact is, managing a large hotel has quite a lot
of differences compared to managing a small hotel. One of them is that small
hotels have limited resources, and the network is not as extensive as international
standard hotels. For that reason, it is necessary to make various adjustments and
learn so that the company can develop properly.

As a local company, a local hotel operator has unique criteria that can help it
survive in times of crisis. Its uniqueness is that, firstly, the product scale is small,
which results in lower operating costs compared to multi-national hotel operators.
This lower cost gives him room to break even from the available market share
during a crisis. The second characteristic it has is flexibility. This provides room
for quick and agile adjustments to crisis management policies, for example,
policies in determining rental prices that are adjusted to market purchasing
power during a pandemic. The next characteristic is to prioritize the way of
deliberation and kinship with its employees. This condition aims to jointly face
the pandemic and find the best solution that does not harm either party through
the "joy and sorrow" organization. This means that the company does not
immediately terminate the employment relationship with its employees. They
engage their employees to discuss the difficult conditions they are experiencing
and are very open to receiving input related to their operations, employment
status, ability to compensate employees, and even wage determination in times of
crisis.

B. Tri Hita Karana values in creating resilience

Culture in Bali, one of which is based on the concept of the Tri Hita Karana (THK)
philosophy which emphasizes balance in which the Hindu-Balinese community
tends to understand themselves and their environment as a system that is
controlled by values to maintain a balance between the creator, fellow human
beings, and the environment that is manifested in the form of behaviour. This
concept of life emphasizes the principle of togetherness, harmony, and balance
between economic goals, environmental and cultural preservation, aesthetics, and
spirituality. Tri hita karana provides the view that people tend to view themselves
and their environment as a system controlled by balance. The strategies
implemented by the management of local hotel operators refer to this principle of
balance.

They realize that everything that has been achieved in the past is due to the
contribution of God, the people around them, and the environment. God and his
gospels as their "foundation" of their attitude and behaviour. It is shown by
bhakti, which is doing various actions guiding by dharma, such as not hurting,
doing justice, and being wise. This has a lot to do with how they treat their
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employees. In the context of the disaster that occurred, no matter how bad the
company's condition was, they prioritized the principle of togetherness, "berat
braya' and "gilik saguluk'. This can be seen in the management's treatment of
employees. For examples, in large hotels, employees are sheltered by a workers'
association organization called IWU (Indonesian workers' wunion). This
organization is usually used by workers to claim their rights and often pressures
the management, even when the company is in difficult conditions. In local hotel
operators, this union organization does not exist, but they have a bond known as
“suka-duka”. Through this bond of joy and sorrow, every problem is resolved by
deliberation to reach a consensus. For example, when a company is in a state of
no income, of course, costs are something that must be managed properly. Under
these conditions the management will be very open with their employees, they will
discuss the current condition of the company. Based on the discussion,
management and employees will make a mutual agreement. The agreement will
be the basis of the resilience strategy that will be made by the management. For
example, regarding the provision of allowances. Before the company's financial
condition weakened due to the crisis, all employee benefits were paid, be it health
benefits, old age, holidays, and so on. However, when the crisis hit, the only
benefit that was paid was health benefits. This of course has been agreed upon by
the employees and management with various considerations. Another example is
Salary. Before the crisis, the salaries received by employees were full, but when
the company's conditions weakened, employees still received their salaries but not
in full. The compensation is that employee's working hours are also reduced. In
this case, the management creates a win-win solution for its employees. Local
hotel operators strongly avoid layoffs of their employees, in difficult times. This is
done because the management adheres to the principles of togetherness and
balance. LHO prefers not to get full benefits, but can still work together with their
employees.

By treating God's creatures, in this case, the employees, well, then we as his
people have shown our devotion to Him. Furthermore, from a humanitarian
perspective, embracing and not turning off the employee's fortune in difficult
times even though the company itself is in difficult conditions, is a spiritual
principle that is firmly held by LHO. Because by doing good with others, it is
believed that we will get a reward commensurate with our actions toward them. In
Balinese terms, it is known as "karma phala'. Employees who feel loved and
helped by the company will give their efforts to be able to advance the company,
which in the context of crises and disasters, employees can help the company to
survive.

5. Conclusion

The company's resources are the company's strength to survive in crisis and
disaster conditions. However, previous research has only discussed tangible and
intangible company resources that can be used to achieve resilience. Even though
there is still one element that is the basis for management to act and decide on a
survival strategy, namely the spiritual values that are embraced and called very
intangible resources. In Bali, the values of tri hita karana have an important role
in the principles of people's lives. This also applies to LHO, where the owner and
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manager are Balinese people who adhere to the principles of balance, which must
be the basis for operational implementation in the company. In the context of a
disaster, through this principle of balance, management strives to maintain its
business, by maintaining harmony with God Almighty, employees, and the
environment.

Acknowledgments

We would like to thank the management of the local hotel operator (LHO) as the
object of this research who has been willing to provide valuable time and honest
information.

References

[1] B. W. Ritchie, “Chaos, crises and disasters: A strategic approach to crisis
management in the tourism industry,” Tour. Manag., vol. 25, no. 6, pp. 669-
683, 2004, doi: 10.1016/j.tourman.2003.09.004.

[2] CRED Crunch, “Cred Crunch,” no. April, pp. 2021-2022, 2022.

[8] CRED and U. N. O. of D. R. Reduction, “Natural Hazards & Disasters An
overview of the first half of 2022,” pp. 1-2, 2022.

[4] M. Craven, L. Liu, M. Mysore, and M. Wilson, “COVID-19: Briefing note,
March 16, 2020,” McKinsey Co., vol. 2, 2020.

[5] J. Wang and B. W. Ritchie, “Understanding accommodation managers’ crisis
planning intention: An application of the theory of planned behaviour,” Tour.
Manag., vol. 33, no. 5, pp. 1057-1067, 2012.

[6] Z. Ghaderi, B. King, and C. M. Hall, “Crisis preparedness of hospitality
managers: evidence from Malaysia,” J. Hosp. Tour. Insights, vol. 5, no. 2, pp.
292-310, 2022, doi: 10.1108/JHTI-10-2020-0199.

[7] A. Paraskevas and M. Quek, “When Castro seized the Hilton: Risk and crisis
management lessons from the past,” Tour. Manag., vol. 70, pp. 419-429,
2019.

[8] D. Blackman, M. Kennedy, and B. Ritchie, “Knowledge management: The
missing link in DMO crisis management?,” Curr. Issues Tour., vol. 14, no. 4,
pp. 337-354, 2011, doi: 10.1080/13683500.2010.489637.

[9] V. Tibay, J. Miller, A. Chang-Richards, T. Egbelakin, E. Seville, and S.
Wilkinson, “Business resilience: A study of Auckland hospitality sector,”
Procedia Eng., vol. 212, no. 2017, pp. 1217-1224, 2018, doi:
10.1016/j.proeng.2018.01.157.

[10] C. Holling, “1 9 7 3,” Rev. Lit. Arts Am.

[11] D. Biggs, C. M. Hall, and N. Stoeckl, “The resilience of formal and informal
tourism enterprises to disasters: Reef tourism in Phuket, Thailand,” J.
Sustain. Tour., vol. 20, no. 5, pp. 645-665, 2012, doi:
10.1080/09669582.2011.630080.

[12] J. K. Strickland-Munro, H. E. Allison, and S. A. Moore, “Using resilience
concepts to investigate the impacts of protected area tourism on
communities,” Ann. Tour. Res., vol. 37, no. 2, pp. 499-519, 2010, doi:
10.1016/j.annals.2009.11.001.

[13] G. 1. Bhaskara and V. Filimonau, “The COVID-19 pandemic and
organisational learning for disaster planning and management: A perspective
of tourism businesses from a destination prone to consecutive disasters,” J.



2255

Hosp. Tour. Manag., vol. 46, no. November 2020, pp. 364-375, 2021, doi:
10.1016/j.jhtm.2021.01.011.

[14] J. B. Barney, “Resource-based theories of competitive advantage: A ten-year
retrospective on the resource-based view,” J. Manage., vol. 27, no. 6, pp. 643—
650, 2001, doi: 10.1177/014920630102700602.

[15] “2017-P-OR-Hotel-Brown-Exploring disaster resilience within the hotel
sector_ A systematic review of literature _ Elsevier Enhanced Reader.pdf.” .

[16] N. A. Brown, J. E. Rovins, S. Feldmann-Jensen, C. Orchiston, and D.
Johnston, “Measuring disaster resilience within the hotel sector: An
exploratory survey of Wellington and Hawke’s Bay, New Zealand hotel staff
and managers,” Int. J. Disaster Risk Reduct., vol. 33, pp. 108-121, 2019, doi:
10.1016/j.ijdrr.2018.09.014.

[17] N. A. Brown, S. Feldmann-Jensen, J. E. Rovins, C. Orchiston, and D.
Johnston, “Exploring disaster resilience within the hotel sector: A case study
of Wellington and Hawke’s Bay New Zealand,” Int. J. Disaster Risk Reduct.,
vol. 55, no. August 2019, p. 102080, 2021, doi: 10.1016/].ijdrr.2021.102080.

[18] S. Sydnor-Bousso, K. Stafford, M. Tews, and H. Adler, “Toward a resilience
model for the hospitality & tourism industry,” J. Hum. Resour. Hosp. Tour.,
vol. 10, no. 2, pp. 195-217, 2011, doi: 10.1080/15332845.2011.536942.

[19] V. Filimonau and D. De Coteau, “Tourism resilience in the context of
integrated destination and disaster management (DM2),” Int. J. Tour. Res.,
vol. 22, no. 2, pp. 202-222, 2020, doi: 10.1002/jtr.2329.

[20] M. Topal, Y: ConcarM.K.; UC, “The constitution and measurement of
intellectual capital: an aplication in the banking sector in afyonkarahisar
Yusuf TOPAL M . Kemalettin CONKAR Afyon Kocatepe University , TURKEY,”
no. April, pp. 260-277, 2015.

[21] N. Bontis and Nick, “ASSESSING KNOWLEDGE ASSETS: AReview of the
models used to measure intellectual capital,” vol. 3, no. 1, pp. 41-60, 2000.

[22] F. H. Norris, S. P. Stevens, B. Pfefferbaum, K. F. Wyche, and R. L.
Pfefferbaum, “Community resilience as a metaphor, theory, set of capacities,
and strategy for disaster readiness,” Am. J. Community Psychol., vol. 41, no.
1-2, pp. 127-150, 2008, doi: 10.1007/s10464-007-9156-6.

[23] C. Orchiston, G. Prayag, and C. Brown, “Organizational resilience in the
tourism sector,” Ann. Tour. Res., vol. 56, pp. 145-148, 2016, doi:
10.1016/j.annals.2015.11.002.

[24] 1. K. G. Bendesa, “Development of Local Wisdom as the Economic Base,”
Cent. Bur. Stat. Bali,(2012). Bali Fig., 2010.

[25] T. G. R. Sukawati, “Establishing Local Wisdom Values to Develop Sustainable
Competitiveness Excellence,” GATR J. Manag. Mark. Rev., vol. 2, no. 3, pp.
73-82, 2017, doi: 10.35609/jmmr.2017.2.3(11).

[26] “www.jdih.baliprov.go.id,” 2017.

[27] M. Hitchcock and I. N. Darma Putra, “The Bali bombings: Tourism crisis
management and conflict avoidance,” Curr. Issues Tour., vol. 8, no. 1, pp. 62—
76, 2005.

[28] D. Beirman, “Bali tourism and the Mt Agung volcano: Quick dollars or long
term reputation,” Conversat., 2017.

[29] J. Barney, M. Wright, and D. J. Ketchen, “The resource-based view of the
firm: Ten years after 1991,” J. Manage., vol. 27, no. 6, pp. 625-641, 2001,
doi: 10.1177/014920630102700601.

[30] S. F. S6nmez, Y. Apostolopoulos, and P. Tarlow, “Tourism in crisis: Managing



2256

the effects of terrorism,” J. Travel Res., vol. 38, no. 1, pp. 13-18, 1999, doi:
10.1177/004728759903800104.

[31] J. Mair, B. W. Ritchie, and G. Walters, “Towards a research agenda for post-
disaster and post-crisis recovery strategies for tourist destinations: a
narrative review,” Curr. Issues Tour., vol. 19, no. 1, pp. 1-26, 2016, doi:
10.1080/13683500.2014.932758.

[32] S. L. J. Smith, “The tourism product Related papers,” Ann. Tour. Res., 1994.

[33] P. W. Hystad and P. C. Keller, “Towards a destination tourism disaster
management framework: Long-term lessons from a forest fire disaster,” Tour.
Manag., vol. 29, no. 1, PP- 151-162, 2008, doi:
10.1016/j.tourman.2007.02.017.

[34] Y. Jiang and B. W. Ritchie, “Disaster collaboration in tourism: Motives,
impediments and success factors,” J. Hosp. Tour. Manag., vol. 31, pp. 70-82,
2017, doi: 10.1016/j.jhtm.2016.09.004.

[35] E. Penrose and E. T. Penrose, The Theory of the Growth of the Firm. Oxford
university press, 2009.

[36] F. R. David and F. R. David, Strategic Management: A Competitive Advantage
Approach, Concepts and Cases (Subscription), 17th Edition. 2020.

[37]J. Tan and M. W. Peng, “Organizational slack and firm performance during
economic transitions: Two studies from an emerging economy,” Strateg.
Manag. J., vol. 24, no. 13, pp. 1249-1263, 2003, doi: 10.1002/sm;j.351.

[38] Y. F. Huang and C. J. Chen, “The impact of technological diversity and
organizational slack on innovation,” Technovation, vol. 30, no. 7-8, pp. 420-
428, 2010, doi: 10.1016/j.technovation.2010.01.004.

[39] K. E. Weick and K. M. Sutcliffe, Managing the unexpected, vol. 9. San
Francisco: Jossey-Bass, 2001.

[40] T. Neise, P. Verfurth, and M. Franz, “Rapid responding to the COVID-19
crisis: Assessing the resilience in the German restaurant and bar industry,”
Int. J. Hosp. Manag., vol. 96, 2021, doi: 10.1016/j.ijhm.2021.102960.

[41] A. V. Lee, J. Vargo, and E. Seville, “Developing a Tool to Measure and
Compare Organizations’ Resilience,” Nat. Hazards Rev., vol. 14, no. 1, pp. 29-
41, 2013, doi: 10.1061/(asce)nh.1527-6996.0000075.

[42] R. M. Brown, “The tourists still come, but they don’t buy as much as before”
Vulnerability and resilience in two bay Island communities in the wake of the
global financial crisis,” Qual. Rep., vol. 22, no. 4, pp. 1112-1136, 2017,
[Online]. Available: https://www.scopus.com/inward/record.uri?eid=2-s2.0-
85018467938&partnerID=40&md5=e9becle19be96697d037e27d796e64ce.

[43] 1. H. S. Sawalha, “Managing adversity: Understanding some dimensions of
organizational resilience,” Manag. Res. Rev., vol. 38, no. 4, pp. 346-366,
2015, doi: 10.1108/MRR-01-2014-0010.

[44] E. Rindrasih, “Tourist’s Perceived Risk and Image of the Destinations Prone
to Natural Disasters: The Case of Bali and Yogyakarta, Indonesia,” J. Hum.,
vol. 30, no. 2, p. 192, 2018, doi: 10.22146/jh.v30i2.32239.

[45] . N. D. Putra and M. Hitchcock, “The Bali bombs and the tourism
development cycle,” Prog. Dev. Stud., vol. 6, no. 2, pp. 157-166, Apr. 2006,
doi: 10.1191/1464993406ps1340a.

[46] S. Ospina, J. Dodge, and E. Gabrielle, “Setting the Stage: How History and
the Institutional Context Created Competing Demands,” pp. 420-434, 2007.

[47] A. J. Veal, Research methods for leisure and tourism. Pearson UK, 2017.



2257

[48] V. Braun, V. Clarke, V. Braun, and V. Clarke, “Applied Qualitative Research
in Psychology,” Appl. Qual. Res. Psychol., vol. 0887, no. 2006, 2017, doi:
10.1057/978-1-137-35913-1.



